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video and snapshots.

THE GEEK LIFE

Here’s Dennis

COMING NEXT WEEK

Smile and say ‘moblog’

The prevalence of camera-equipped
cellphones has given rise to “moblogging,” the
instantaneous updating of Web diaries with

With a prominent ad on his laptop, Dennis Baum pops into coffeehouses to conduct business via Wi-Fi and gain prospects.

Real estate

agent is his own

roving billboard

By CRAYTON HARRISON
Technology Writer
ennis Baum has found a

new use for wireless
Internet hot spots — free

A real estate agent and social
butterfly, Mr. Baum discovered
desktop new
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Mr. Baum, 53, takes phone calls
and uses the Web at whatever Wi-
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Starbucks coffeehouses
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vicinity. Occasionally, hell do
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bookstore.
“When I'm sitting in Starbucks

hisnameinbig said.

letters — in his front yard, in an e-

dent calls his logo the “Leaning
Dennis.”

Business hasnt boomed be-
cause of the sign, but he's struck up
a few conversations that could lead
to something, he said. And that is
the essence of sales work — one
contact leads to another, and even-
tually a deal appears.

“I can sell a lot more houses to
people that I meet at Starbucks or
Borders than | can to the other
ﬁ!ﬁdtﬁngmndwoﬁm.'}n

Mr. Baum keeps his Starbucks
upenaesashwspmible.foqo-
ing the lattes and espressos and
settling for black coffee. +
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when the espresso ma-
chine hits the hot steam. But there

Laptop battery life can also be
an issue. Mr. Baum normally
knows how long he's going to be in

the café and gauges whether hell
need to be near an electrical outlet.
Competition for tables near the
outlets can be fierce during heavy-
traffic hours, so he’s considered
buying a backup battery.

One Starbucks louhou near
Mr. Baum's real-life office in North
Dallas didn't have accessible elec-
trical outlets for laptop users. He
complained to the company and
got a free cup of coffee, but the lob-
bying effort hasn't altered the store.
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getting , he
said. He pays $29 a month to T-
Mobile for the subscription that al-
lows him to use Starbucks’ net-
works, so he's thrilled about local
Atlanta Bread Company locations
offering free wireless Internet ac-
cess.

“We're just going to see more
and more of it,” he said.
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